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THE ONLY COMPLETE GUIDE FOR 
WHAT TO DO 24/7 IN

BEVERLY HILLS, MALIBU, PACIFIC PALISADES, CA
FOR LOCALS & TOURISTS
            “The only guide that fits in your purse or back pocket”
· High- End luxury magazine that comes in an easy to carry size format for deciding where to shop, where to eat or what to do. 
· Covers and lists all the exclusive social events and fundraisers around town.
· Social Scene is a partner with National Physicians Disease and Disaster Fund ( a non-profit organization)
· Exclusive peeks into the best the city has to offer in jewelry and watches, fashion, dining, home décor, real estate, sports, culture, cars, fitness, beauty and travel. 
Advertising with us will be the smartest business decision you have ever made….”
SOCIAL SCENE
                    Magazine
Circulation:  250,000+
Online Circulation: 3,000,000
Published: 6x/ year

Target Readers: age’s 21-65   51% male/ 49% female
Subscribers: 3000

Distributed:  Beverly Hills, Malibu, Pacific Palisades, Santa Monica, West Los Angeles and surrounding areas 
Delivered to: Subscribers, private homes, private golf courses, gift bags at events and fundraisers, luxurious hotels, resorts, spas, offices, businesses, retail stores, fitness centers, galleries, and regional airports and some airlines!!

www.socialscenemagazine.com
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Demographics/Info       WHY ADVERTISE IN SOCIAL SCENE?
Our magazine reportedly is the most popular free publication and hardly lasts on stands when they are distributed because they are so desirable
· Distribution points that target your readership geographically and demographically to generate top results for your business.

·  Reaches the top 25% of Beverly Hills and Southern California’s affluent residents and distributes nationwide to a network of selected retailers.

· Attracts readers between the ages of 21-65, male and female.
· We are the only magazine that is a partner with a non-profit 
· It is the only pocket size guide that fits in your purse, back pocket, or briefcase for  easy on the go, for tourists and locals in the Beverly Hills and Southern California area.
· Only full and half page ads are offered to give more attention to our advertisers business.
· COMPLETE listings of fundraisers, parties, sports, classes, on-going events, concerts, museums, restaurants, shops, lounges and bars. 

· Published Since 2004 Online, Print and Media.
· Longer Shelf life because the magazine comes out six times a year.
· We cover all the social events in Beverly Hills and Southern California pictorially. 
· A MUST-HAVE because Locals see themselves and their friends in SOCIAL SCENE.

·  Everyone saves these magazines and never throw them away!
· Easy to carry guide for deciding where to shop, where to eat or what to do.

· The diversity of local and national brands allow for strategic penetration of unique market segments while together providing total market coverage.
· The demographics of this magazine target EVERYONE. 

 Everyone is part of the Social Scene.
Circulation and Distribution

·  Print Circulation of 250,000 and growing 
· Online Circulation is 3,000,000
· Reaches the top 25% of Southern California’s affluent residents and distributes nationwide to a network of selected retailers.

· Attracts readers between the ages of 21-65 with a median income of over $250,000. 80% own homes and 48% travel domestically 1-4 times a year.
· 6 times a year is more cost efficient because it has a longer shelf life for a better use of your ad dollars and your ad is seen more.
Distributed in:

Beverly Hills, Pacific Palisades, Malibu, West Los Angeles, Santa Monica and surrounding areas as well as Newport Beach CA. 
Delivered to: Subscribers, private homes, private golf courses, gift bags at events and fundraisers be seen more, luxurious hotels, resorts, spas, offices, businesses, retail stores, fitness centers, galleries, and regional airports and some airlines!!
· Distribution points that target your readership geographically and demographically to generate top results for your business

· Since 2004 we are published in Print, Online  and Media
· Email-blasts sent to 1 MILLION inboxes
· 3 MILLION online readers

Rates and Ad Specifications
                      ALL ADS HAVE DOUBLE EXPOSURE (ONLINE AND PRINT) AND ADVERTISERS ARE SPONSORS FOR ANY SOCIAL SCENE EVENT AND RECOGNIZED ON SOCIAL SCENE TV.
	
	Full 

Page 
	Half 

Page

	1 issue
	$1100
	$615

	2 issues
	$995
	$595

	3 issues
	$975
	$575

	4 issues
	$950
	$550

	5 issues 
	$925
	$525

	6 issues (year)
	$900
	$500


ONLY FULL AND HALF PAGE ADS OFFERED
Please format all electronic files to JPEG,TIFF,PSD
Saddle stitch and full bleed, Full Color and Glossy

Please e-mail files to: socialscenemag@aol.com
Ad Specifications:

Full Page 5.5 “W x 8.5 “H

Half Page 5.5 “W x 4.5 “H

Preferred Positions (limited)

cOVER PAGE………$5,000.
Inside Front Cover & Page #1 . . . . . . ..$1,500.
Pages Before Table of Contents . . . . . $1,300.
Outside Back Cover . . . . . . . . . . . . . . . . .$2,100.

Inside Back Cover Spread . . . . . . . . . . . $1,750.
Center Middle-fold spread . . . . . . . . . . $2,100.

Your Business listed in Directory

$250 
(Advertiser gets 5 lines for description and additional lines for Business title and address or can use a business card)
2010/2011

Editorial Calendar

& Advertising deadlines

	ISSUE
	Content
	Finished Materials
	On Stands

	Dec/Jan
	Top Docs

Top Attorneys
Top Realtors
Holiday  Shopping Guide

 Winter Travel
Chef Profiles

Cosmetic Surgery

Home: Design and Upgrades
	November 29TH 

 2010
	December

10th
2010

	Feb/Mar
	The Money Issue
Wealth Managers

Romantic Gifts &Getaways

Spring Fashion

Dental Profiles
Home: Kitchens and Bath
	January

28th
2011
	February 
11th t
 2011

	Apr/May
	Home Design
Renovation and Design

Diversity in Hospitals

Best Places to Live

Women’s Health

Medical Profiles

Home: Outdoor Living
	March

25th  

 2011
	April 

8th 

2011

	June/July
	Summer TRAVEL
MOST WANTED Singles

Young Entrepreneurs
Restaurants
Summer Entertaining
	May 

20th 

 2011
	June 

6th  

 2011


	Aug/Sept
	BEST OF BEVERLY HILLS, MALIBU,PACIFIC PALISADES, AND NEWPORT BEACH
Top Hospitals

Legal Profiles

Dental Profiles

FALL FASHION

BEST SCHOOLS
	July
22nd
2011
	Aug
8TH 

2011

	Oct/Nov
	Home Design

Fall TRAVEL

Wealth Managers

Food/ Restaurants
	Sept 
23rd
2011
	Oct
3rd
2011

	
	
	
	


SOCIAL SCENE ADVERTISING CONTRACT
Advertiser Information

Company Information:_______________________________________________

Contact:____________________________________________________________

Title:_______________________________________________________________

Billing Address:_______________________________________________________

City/State:____________________________

Zip/Postal Code:_______________________

Phone :__(____)________________________________________________________

Email:______________________________@________________________________

SIZE: FULL/ HALF    Frequency:  x1   x2    x3   x4   x5   x6    Price: $_____________
Payment Method

· CASH

· Check Enclosed   Check Number:___________________________

Social Scene is a partner with National Physicians Disease and Disaster Fund (a non-profit organization)
Please make checks payable to: 
National Physicians Disease and Disaster Fund
1187 Coast Village Rd #510
Montecito CA 93108
· Credit Card: Please Circle One   

VISA   MASTERCARD   DISCOVER   AMERICAN   EXPRESS   

Credit Card Number:______________________________

Expiration Date:________/________ Code on Back:_______
[image: image1.emf]X

Advertiser/Client Signature


Terms and conditions

1) In these terms and conditions “the Advertiser” means the party who books the space and/or any agent acting on his behalf and “the Publisher” means Social Scene Magazine Inc...
2) These terms and conditions shall apply to all advertisements accepted for publication by the Publisher except in so far as shall otherwise specifically be agreed in writing by the Publisher, notwithstanding that the Advertiser may choose to provide a confirmation, purchase order or any other document containing other terms and conditions and the Advertiser shall not be entitled to rely on any representatives or warranty, express or implied, not contained herein.

3) All advertisements are accepted subject to the Publisher’s approval of the copy and to the space being available.  Every effort will be made to place an advertisement in the section apparently most relevant to the Advertiser, but the Publisher reserves the right to make the final decision as to the position of the advertisement.

4) Any free listing facility is offered ex gratia and whilst the Publisher will consider the wishes of the Advertiser, the Publisher reserves the final decision whether to include the same and as to its format and wording and shall not be required to obtain the approval thereto of the Advertiser. 

5) The Advertiser warrants that the advertisement does not contravene any statute regulations made there under nor is it in any way defamatory or illegal or an infringement of any other party’s rights, or an infringement of the U.S. Code of Advertising Practice.

6) The Advertiser will indemnify and keep indemnified the Publisher in full against any loss, costs and expenses howsoever incurred by the Publisher arising out of the advertisement or in respect of any breach by the Advertiser of these terms and conditions.  The Publisher will consult with the Advertiser as to the way in which any claim against the Publisher in respect of which indemnity is sought is handled.

7) The Publisher reserves the right to omit an advertisement at any time in its absolute discretion: such an omission shall be notified to the Advertiser as soon as possible.  The Publisher shall repay any sums paid to the Publisher in respect of the omitted advertisement but shall not be liable for damages of any kind.

8) All reasonable care will be taken to avoid mistakes but the Publisher cannot accept liability for errors due to the acts of default of third parties or sub-contractors or inaccurate copy instructions or other acts or defaults beyond its reasonable control.  The Publisher shall not be liable for any errors in the advertisement unless proof is returned in ample time for corrections to be made before the publication goes to press.

9) The Publisher shall have no responsibility if the advertisement is not published on the agreed date as a result of a strike, lock-out, fire, storm, flood, riot, explosion, and breakdown of machinery or other event over which the Publisher has no control.

10) The Publisher does not warrant any particular publication date.

11) Advertisements are accepted on condition that the price binds the publisher only in respect of the next issue going to press.

12) Invoices are strictly net payable by the Advertiser without set off or deduction on the following terms:- 30% of the full invoice value is payable within 30 days of the date the advertisement is booked.  The full balance is due immediately on receipt of voucher copy of the publication.  A 10% discount is deductible if the amount is settled in full within 30 days of the date the advertisement is booked.  Interest will be charged on a daily basis on overdue accounts at the rate of 1.12% per month on the outstanding balance.

13) All insertions shall be submitted by the Advertiser by the closing date in an acceptable electronic and/or mechanical form unless the Publisher receives the advertising in an acceptable electronic and/or mechanical form as from the Advertiser, or if the Publisher is required to perform additional production work as a result of the Advertiser’s failure to conform to the Publisher’s requirements, the Publisher reserves the right to make additional charges to the Advertiser for the cost of such production work.

14) If the Advertiser cancels, the following cancellation charges shall apply:- ALL SALES ARE FINAL.
15) The Advertiser must supply copy to the Publisher by the copy date.  If the copy instructions are not received by the copy date, the Publisher may treat the Advertiser as having cancelled.  If the Publisher elects to place the advertisement no guarantee can be given that proof will be supplied or corrections made.

16) Advertiser’s property, artwork, etc. are held at the Advertiser’s risk and should be insured by them against loss or damage from whatever cause.  The Publisher reserves the right to destroy all artwork which has been in its possession for 12 months.  Additionally, the Publisher reserves the right to retain all artwork until the Advertiser’s account has been settled in full.

17) In no event shall the liability of the Publisher for any breach of contract or in tort exceed the price paid by the Advertiser for the advertisement.

18) In no event shall the Publisher have any liability, either in contract or in tort, for any consequential loss or damage including loss or profit.

19) In the event the Advertiser fails to pay any sums hereunder and as a consequence thereof a legal action is commenced, the Advertiser agrees to pay, as additional or liquidated damages for legal fees incurred by the Publisher a sum equal to fifteen percent (15%) of the outstanding amount due under this agreement plus costs provided by any applicable statute.

20) This agreement shall be deemed to have been entered into in United States at the Publisher’s place of business and shall not be construed to confer jurisdiction over the Publisher in any jurisdiction other than in United States.
21) Social Scene Magazine is the official magazine of the National Physicians Disease and Disaster Fund.
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2010/2011 Media Kit       1187 COAST VILLAGE RD #510 SB, CA      BEVERLY HILLS CA       socialscenemag@aol.com    SOCIALSCENEMAGAZINE.COM               (202) 255-7070                                                           


